[bookmark: _Hlk171867631]Many companies sponsor sports as a way of advertising themselves.
Some people think this is good for the world of sports, while others think it is a negative.
Discuss both views and give your own opinion.
Positive
Advertisements attract people including those who are gifted in sports
The younger generation is more influenced by media > talented teenagers watch sports stars in advertisements more than before > ads become their source of inspiration and encourage them to fallow their dreams > They will be the next generation of athletes in the world of sports
· The link between seeing stars “in ads” and being inspired and encouraged by them is not clear. You can explain how the celebrity status of stars in ads can be and encouragement for youngsters to go into sports so that their talents are noticed.

Sponsors provide ease and progress for sports players 
Sponsors spend a huge amount of money as an investment > this money will be spent for athletes > they will have more facilities such as better sneakers to wear or a larger training ground to practice in > they will be prepared more than before for games
· Sponsorship is basically buying advertising space. It is not an investment in sports.
· Sneakers are a type of equipment, so you need to use equipment and facilities instead.


Negative
The world of sports will turn to a glamorous world of advertisements 
Some athletes gain more fame than others through advertising because of their appearance > People will recognize sports players from ads on TV or social media instead of their skills and performance in matches > the world of sports will be more about modeling and making money and loses its value
· The main idea needs to clearly present a problem. Becoming a glamorous world of advertising is not in itself a disadvantage.

People blame the sports industry for sponsors mistakes
Sponsor companies become famous by advertising athletes or teams > people find these companies related with the world of sports > if these companies offer products with bad qualities, people also become mad at athletes who participate in their advertisements > bad effect on the reputation of sports players 
